Click www.researchjournal.co.in/fonline/subdetail.html to purch

i International Journal of Agricultural Sciences

1% & Volume 10 | Issue 2 | June, 2014 | 717-721 RESEARCH PAPER

&= e ISSN-0976-5670 | Visit us | www.researchjournal.co.in

Marketing of rapeseed-mustard in Bharatpur district of
Rajasthan

HEMENDRA SINGH* AND PRATHVI SINGH
Department of Agricultural Economics, RgjaBawant Singh College, Bichpuri, AGRA (U.P) INDIA
(Email ;: kardam_kardam@rediffmail.com; hems 2012@rediffmail.com)

Abstract : Thepresent study was conducted in the Rgjasthan state asit is one of the major rapeseed-mustard producing statesin India. To study
the costs, margins, price spread, marketing of rapeseed-mustard in Rajasthan, Bharatpur district was selected. Producer’s share in consumer
rupee was around 90 per cent in to channels of marketing. There was no significant difference in the price received by producer - sellersin
absoluteaswell asin percentagetermin different - channels of marketing. The marketing costsranged from Rs. 138.03 (7.16 %) to Rs. 138.00
(7.16 %) of consumer’s rupee in different channels of marketing. Marketing margins ranged from 2.58 to 2.60 per cent of consumers rupee in
different channels of marketing. It appears that the margins in rapeseed-mustard marketing in the Bharatpur district of Rajasthan are not
excessively high.
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